
JUST SAY CHEESE!
INVESTIGATIONS INTO AN UNUSUAL ADVERT

Following the@®© poster design competition, run by Europlakát Kft., a poster bearing the slogan “Eat, Jeno”
has appeared on the streets over the past few weeks. The nostalgic photograph depicting two children, which
fills almost the entire area of the poster, exists in a fascinating symbiosis with the product logo. While the
image is fascinating in itself, the story of the advertising campaign is even more so.

Marketing Director: “I am very surprised to hear this.”
Journalist: “To be honest, I’m surprised that you’re surprised.”

The above exchange took place between the writer of the present article and Csaba Galiba Szabó, market-
ing director for the Pannontej dairy company. The journalist had inquired about the latest giant poster cam-
paign for Mackó (“Bear Cub”) cheese spread, while the marketing director was expressing surprise at the
very existence of the posters. Eventually, it emerged that the story was, if anything, even more complex.

Trouble on the Cheese Front

As unbelievable as it may sound, the brand name of Mackó cheese spread, as opposed to that of their
cousin, Medve (“Bear”) cheese spread, or the “Mackó Snack” produced by ERU Hungária, is not protected
by copyright. Today, four companies (Pannontej, Milli, ERU Hungária, and MiZo) produce a cheese spread
under the name “Mackó”, inherited from the former Dairy Industry Trust. While the price of the product and
the design of the packaging vary, it is often the case that shops display the identically named products of
the four competitors side by side.

In this situation there is nothing surprising, in theory, about the fact that one of the companies is unaware
that a new Mackó campaign has been launched by one of its competitors: the four companies can hard-
ly be expected to keep one another informed about their latest marketing strategies…

“When we saw the posters we were bewildered: we immediately started making endless phone calls to find
out who was behind the campaign”, says Zsuzsa Kontra, marketing director for ERU. “The strangest thing
was that the giant poster is, in a way, impossible to interpret as an advert. Besides, there is no mention of
any advertiser on it.”

This was bound to cause trouble, especially in the case of such a “complicated” product as Mackó cheese
spread. The marketing personnel of the four companies had learnt of the campaign in different ways: one
of them had only just been told of the existence of the posters; the others had already given up their fruit-
less investigations into the origins of the advert.



The Mystery Solved

“Yes, the giant Mackó cheese poster is part of an unusual campaign”, explains a member of the staff at
Europlakát Kft. “The posters were first displayed in Felvonulási tér, in the centre of the city, as part of the
@®© giant poster festival. This particular work won the Europlakát prize, with the result that people in the
street are now able to enjoy Jeno Detvay’s work ‘Eat, Jeno’. There is no advertiser behind the poster: the
simple fact of the matter is that Europlakát, in recognition of the work’s artistic values, has provided
advertising space for the poster so that as many people as possible can appreciate the award-winning
design.”

“It should be stressed that the poster serves purely artistic purposes. To be honest, I thought that Mackó
cheese no longer existed, that is was merely the forerunner of the Medve cheese that you can buy
today”, says Jeno Detvay, the creator of the prize-winning poster. “The poster forms part of a series of
eight photographs which, on a slightly smaller scale and without the captions, have already been featured
in an exhibition of my photography. In their most recent form they were designed specifically for the
@®© festival, which meant that the atmospheric pictures had be given some of the features of the giant
advertising poster.” Since, according to the original conditions of @®©, the works submitted had to
reflect the relationship between advertising and art, the otherwise individual pieces were given slogan-
like captions such as “Eat, Jeno”, “Drink, Jeno”, “Beware, Jeno”.

“The Mackó cheese logo fits naturally into the artistic concept”, explains Detvay. “The ‘Eat, Jeno’ poster
is the only one in the series to include some kind of brand name. I think the product label combines well
with the nostalgic atmosphere created by the black and white photograph. Interpreting the familiar trian-
gular logo either as a crown or a simple paper hat gives the poster an additional layer of meaning and
enhances its atmosphere”, explains the artist.

The Happy Ending

So, all’s well that ends well—forgetting the minor detail that the recent owners of the brand name were
not notified in advance about the campaign.

“Since Europlakát offered the prize without conditions, it could not stipulate which brand names, and in what
context, would appear on the streets as a result of the jury’s decision”, argues the company’s representative.
“Besides, I am sure that such a high-quality piece of art as this can in no way damage the prestige of a brand
name. We therefore considered any type of contact with the companies in question to be unnecessary.”

It appears that the campaign has not, in fact, been contrary to the interests of the dairy companies. “For
the moment we are not aware of any particular impact created by the posters”, says Zsuzsa Kontra.
“However, we are in rather a special situation, since our product is sold under the name ‘Mackó Snack’
in order to differentiate it from the others. Nevertheless, I think the campaign can do no harm at all to the
Mackó brand name—although it has not increased our turnover either!”

The creator of the poster accepts full responsibility for any trouble that has arisen. “I made this clear to
both Europlakát and the @®© people: if anyone wants to complain about the posters they must come to
me and I will shoulder the blame”, says Jeno Detvay. by:

So far no complaints have arrived, and the artist remains optimistic. “I hope that if any of the companies
do contact me they will only do so to ask me to design their Mackó cheese adverts in the future…”
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